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Day 2 - Core Content



RECAP DAY 1

Did you look through the website list for 
inspiration?

Do you have a separate email address?

Did you create folders in Google Drive?

Did you give ChatGPT a prompt?



Questions after day 1:

• How to create a new gmail email?

• How to create folders in google drive?

• What do you think about [platform]?



5 DAY AGENDA
1. Getting Organized
2. Gathering Core Content
3. Building Web Pages
4. Email List Building
5. SEO and Next Steps



5 DAY AGENDA
1. Getting Organized
2. Gathering Core Content (today)
3. Building Web Pages
4. Email List Building
5. SEO and Next Steps



In YTT, you likely 
learned the poses 
one at a time, long 
before you learned 
how to put it all 
together.

In YTT, you likely 
learned the poses 
one at a time, long 
before you learned 
how to put it all 
together.



And like yoga 
poses, there are 
some that you do 
not need to learn 
or add to your 
class right away 
to create a solid 
yoga practice.



What you DO NOT need  
to build a website

1. Logo

2. Perfect name or domain name

3. Perfect color scheme

4. Professional photos

5. Great tech skills



WEBSITE  
CORE CONTENT



What we’re covering today:

1. Writing your bio

2. Gathering testimonials 

3. Writing class & service descriptions

4. Creating a resources or recommendations

5. Capturing website friendly photos



Writing Your Bio 

(It’s More Than Just “About You”)

Your bio isn’t just about who you are—it’s about why 
someone should trust you as their yoga teacher.

A well-written bio creates connection and helps 
students feel comfortable working with you.



Two types of bios
1. Short Bio (one paragraph, third-person) – Useful for 
collaborations, social media, and guest spots.

2. Long Bio (first-person, story-driven) – For your 
About Page.

“Ashley Hagen is a yoga teacher and business mentor 
helping yoga professionals create thriving online businesses. 
With over a decade of experience, she specializes in website 
building, marketing, and online course creation.”





Don’t forget the Call-To-Action!



Gathering Testimonials

People trust other people more than they trust 
marketing.

A good testimonial answers:
 • Who they were before working with you
 • What results they got
 • Why they’d recommend you



Ways to Get Testimonials  
(Even if You’re New):
• Ask past or current students! (Give them a prompt:  
“What was your biggest takeaway from my classes?”)

• Repurpose past feedback from social media, DMs, or emails

• Offer a free class/session in exchange for an honest review





HOMEWORK: 
Gather at least one testimonial 
and store it in Google Drive.



Writing Class & Service Descriptions  
(Clarity Sells!)

People don’t sign up if they’re confused  
about what you offer.
A good class description answers:
 • What it is
 • Who it’s for
 • What they’ll gain from it
 • How to sign up









HOMEWORK: 
Write descriptions for:
• one class
• one 1:1 service



Resources and Recommendations
Gives extra value to students and potential clients.
Can be a way to earn affiliate income (e.g., Amazon, 
yoga props, books).

What to Include:
 • Favorite yoga props & gear
 • Books, courses, or programs you recommend
 • Any blog posts, guides, or freebies you’ve created









HOMEWORK: 
Make a list of 3-5 resources you 
could share on your website.

HOMEWORK: 
Make a list of 3-5 resources you 
could share on your website.



HEADSHOT IMAGE:



Day 2 Homework
1. Write your short & long bio
2. Collect at least one testimonial
3. Write descriptions for 1 class & 1 service
4. List 3-5 resources for your future website
5. Take a headshot image, and gather photos



Day 2 - Core Content

WEBSITE 
WARRIORBOOTCAMPBOOTCAMP



What’s coming up tomorrow?

Page creation – we’re going to sketch out 
what you want your home page to look like.


