
Day 3 - Homepage Basics

WEBSITE 
WARRIORBOOTCAMPBOOTCAMP



RECAP DAY 2
• Wrote your bio? Got a headshot?
• Asked for a testimonial?
• Wrote a description for 1 class & 1 service?
• (bonus) Made a list of 3-5 resources?





5 DAY AGENDA
1. Getting Organized
2. Gathering Core Content
3. Building Web Pages
4. Email List Building
5. SEO and Next Steps



5 DAY AGENDA
1. Getting Organized
2. Gathering Core Content
3. Building Web Pages (today)
4. Email List Building
5. SEO and Next Steps



What we’re covering today:

1. The role of a homepage  
  (It’s not just pretty, it’s functional!)

2. The essential sections every  
  homepage needs

3. Sketching your homepage layout  
  (Yes, on paper!)



Think of your homepage like the front desk 
or lobby of a yoga studio. 

When a new student walks in, they don’t 
want to feel lost or overwhelmed—they need 
a friendly, clear starting point that helps them 
understand what to expect.





LET’S LOOK AT SOME
WEBSITES TOGETHER



Just like a well-sequenced class has a warm-up, 
peak, and cool-down, your homepage needs a 
structured flow that helps visitors understand 
who you are and how you can help them.









STRUCTURE OF 
A HOME PAGE



1.  Clear & Simple Headline  
 (who you are + who you help)

Example: “Helping Busy Moms Find Peace 
& Strength Through Yoga”

This should immediately tell visitors if 
they’re in the right place.



2.  Eye-Catching Image or Video  
 (show YOUR presence!)

A photo of you teaching or practicing 
works best.

Avoid generic stock photos!



3. Call-to-Action 
(the #1 thing you want them to do next)

Examples: 

“Join My Next Class” or  
“Download My Free Yoga Guide”



4. Brief About Section  
(who you are & why they should trust you)

3-5 sentences—keep it short & clear.

Add a headshot image. 

Make sure your name is clearly stated!



5. Offerings Section 
(how can they work with you?)

Examples: Classes, Private Sessions, On-
Demand, Retreats

Use simple descriptions and a button to 
learn more.



6. Testimonials (Social Proof Matters!)

A quick, powerful review from a student 
builds trust.



7. Email Sign-Up  
(start building your list!)

Offer a freebie  
(like a class recording, guide, or playlist)



8. Footer with Contact Info  
 & Social Links

So people can easily stay connected 
with you.



SKETCH TIME!



Header

Hero Image
Call-to-Action

About Me Bio

Main services

Testimonial
Email opt-in
FAQs, footer info, etc...

NAME

START HERE

JOIN THE EMAIL LIST

about me and what to expect when 
you work with me.

“Testimonial or review of someone you’ve worked with.”

who you are + who you work with

home   about   services   resources   contact

Service Service Service



BONUS!
CREATING A MOOD BOARD



Day 3 homework

1. Sketch out your homepage

2. Start creating a mood board
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What’s coming up:

We’re diving into email list building—because 
getting visitors to your site is great, but 
keeping them engaged is even better!


